2023 - 2024 / OGRF272 - Ad Analysis / Ad Analysis

GENEL TANIM / GENERAL DESCRIPTION

Ders Adi / Course Name

Ad Analysis / Ad Analysis

Ders Kodu / Course Code

OGRF272

Ders Tirii / Course Type

Ders Seviyesi / Course Level

Associate / Associate

Ders Akts Kredi / ECTS 5.00
Haftalik Ders Saati (Kuramsal) / 1.00
Course Hours For Week

(Theoretical)

Haftalik Uygulama Saati / Course 2.00
Hours For Week (Objected)

Haftalik Laboratuar Saati / Course 0.00
Hours For Week (Laboratory)

Dersin Verildigi Yl / Year 2

Ogretim Sistemi / Teaching System

Daytime Class / Daytime Class

Egitim Dili / Education Language

On Kosulu Olan Ders(ler) /
Precondition Courses

6n kosul gerekmez

no prerequisites required

Amaci / Purpose

Reklamcilik alaninda kullanilan mesaj kodlarini okumasi ve okuyucu tzerindeki etkilerini
cozumleyerek reklamcilikta kullanilabilecek mesaj kodlarini olusturmasi amacglanmaktadir.

It is aimed to read the message codes used in the field of advertising and to create
message codes that can be used in advertising by analyzing their effects on the
reader.

igerigi / Content

Reklamcilik alaninda 6dul alan iglerin ¢6ziimlenerek bastan kurgulanmasi, incelenmesi ve
projelerle yaratici uygulamalarin olusturulmasi konular ele alinacaktir.

The issues of reconstructing and analyzing the award-winning works in the field of
advertising and creating creative applications with projects will be discussed.

Onerilen Diger Hususlar /
Recommended Other
Considerations

Staj Durumu / Internship Status

Kitabi / Malzemesi / Onerilen
Kaynaklar / Books / Materials /
Recommended Reading

Ogretim Uyesi (Uyeleri) / Faculty
Member (Members)

Ogr Gér. Makbule Esen KUNT




OGRENME GIKTILARI / LEARNING OUTCOMES

Reklam sirecinin genel igleyisini ve reklam tirlerini tim yonleri ile 6grenebilir.

Students can learn the general operation of the advertising process and all aspects of advertising
types.

Reklam mesajinda kullanilan kodlarin ¢éziimlenmesi ve reklam mesajinda kullanilabilecek yaratici

kodlarin olusturulmasi konularinda fikir sahibi olabilir.

They can have an idea about the analysis of the codes used in the advertising message and the
creation of creative codes that can be used in the advertising message.

Yaratici mesaj ¢g6ziimlemesi ve olusturulmasinin temelinde yatan mantigi 6grenebilir.

Can learn the logic underlying creative message analysis and creation.

Kavramsal bir gorselin olusturulma siirecini 6grenmek.

To learn the process of creating a conceptual image.

Gostergelerin zaman igerisinde anlam ve igerik baglaminda gosterdikleri degisiklikleri tespit eder.

They detect the changes that the indicators show in terms of meaning and content over time.

HAFTALIK DERS ICERIGi / DETAILED COURSE OUTLINE
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Hafta / Week

Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
1 Reklam Kavrami
Advertising Concept
. . gretim Yont .. _—
Teorik Dersler / Theoretical Uygulama Lab '(I:')gl:ﬁi;(?;ri/(?l'r;:cmi\rgz Methods On Hazirlik / Preliminary
Techniques
2 Reklamin Tarihi
Advertising History
Teorik Dersler / Theoretical Uygulama Lab ?g;ﬁiﬁ:ﬁgtsgig Methods On Hazirlik / Preliminary
Techniques
3 Reklamciligin Gelisimi
Development of Advertising
. . Ogretim Yont - _
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(rlgri/?rgsgig Methods On Hazirlik / Preliminary
Techniques
4 Reklamciligin tarihsel gelisimi
Historical development of advertising
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab Ogretim Yontem ve On Hazirlik / Preliminary

Teknikleri/Teaching Methods
Technigues

5 Reklamciligin tarihsel gelisimi

Historical development of advertising
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
6 Reklamin hedef kitle tizerindeki etkisi
The effect of the advertisement on the target audience
. . Ogretim Yontem ve = .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Technigues
7 Reklamin hedef kitle (izerindeki etkisi
The effect of the advertisement on the target audience
. . Ogretim Yoéntem ve . o
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
8 Ara sinav
Midterm
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
9 Reklam Kampanyasi slreci
Advertising Campaign process
. . Ogretim Yoéntem ve x .
Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
10 Reklam Kampanyasi sireci
Advertising Campaign process
. . gretim Yont .. -
Teorik Dersler / Theoretical Uygulama Lab '?eglzﬁill(r;;ri/(?rr;aeg;i\r/\z Methods On Hazirlik / Preliminary
Techniques
11 Ornekleriyle Reklam goziimlemeleri

Ad analysis with examples
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Ogretim Yontem ve

Teorik Dersler / Theoretical Uygulama Lab Teknikleri/Teaching Methods On Hazirlik / Preliminary
Techniques
12 Ornekleriyle Reklam goziimlemeleri
Ad analysis with examples
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab '?glzﬁgll(rlnerils)l'gt:é?]i\rgz Methods On Hazirlik / Preliminary
Technigues
13 Ornek reklam kampanyalari ve projelendirme
Sample advertising campaigns and project design
. . Ogretim Yont - .
Teorik Dersler / Theoretical Uygulama Lab Tgl:ﬁill(l?;ri/s)rgsgiﬁz Methods On Hazirlik / Preliminary
Techniques
14 Ornek reklam kampanyalar ve projelendirme
Sample advertising campaigns and project design
gretim YO .
Teorik Dersler / Theoretical Uygulama Lab 'Cl')glzﬁmqeri/(')l'gt:cr:?\i\r,lz Methods On Hazirlik / Preliminary
Technigues
15 Final Sinavi
final exam
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DEGERLENDIRME / EVALUATION

. Savi/ Katki Yuzdesi /
Yanyil (Yil) Ii Etkinlikleri / Term (or Year) Learning Activities y Percentage of
Number L
Contribution (%)
Ara Sinav / Midterm Examination 1 100
Toplam / Total: 1 100
Basar Notuna Katki Yiizdesi / Contribution to Success Grade(%): 40
Savi/ Katki Yuzdesi /
Yanyil (Yil) Sonu Etkinlikleri / End Of Term (or Year) Learning Activities y Percentage of
Number o s
Contribution (%)
Final Sinavi / Final Examination 1 100
Toplam / Total: 1 100
Basari Notuna Katki Yiizdesi / Contribution to Success Grade(%): 60
Etkinliklerinin Basar Notuna Katki Yiizdesi(%) Toplami / Total Percentage of Contribution (%) to Success Grade: 100
Degerlendirme Tipi / Evaluation Type:
iS YUKU / WORKLOADS
Siiresi | Toplam Is Yiikii
. Sayi/ (Saat) / (Saat) / Total
SR Er e e Number | Duration Work Load
(Hours) (Hour)
Ara Sinav / Midterm Examination 1 1.00 1.00
Ara Sinav igin Bireysel Calisma / Individual Study for Mid term Examination 1 9.00 9.00
Bireysel Calisma / Self Study 1 1.00 1.00
Ev Odevi / Homework 4 10.00 40.00
Final Sinavi / Final Examination 1 1.00 1.00
Final Sinavi igiin Bireysel Calisma / Individual Study for Final Examination 1 1.00 1.00
Beyin Firtinasi / Brain Storming 6 12.00 72.00
Toplam / Total: 15 35.00 125.00
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Dersin AKTS Kredisi = Toplam Is Yiikii (Saat) / 25.00 (Saat/AKTS) = 125.00/25.00 = 5.00 ~ 5.00 / Course ECTS Credit = Total Workload (Hour) / 25.00 (Hour / ECTS) = 125.00 / 25.00 = 5.00 ~ 5.00

PROGRAM VE OGRENME CIKTISI / PROGRAM LEARNING OUTCOMES

Ogrenme Ciktilari /
Learning Outcomes

Program Ciktilar / Program Outcomes

1.1.2

1.1.3

114 [ 115|116 |1.1.7 118 | 1.1.9 (1.1.10({1.1.11]1.1.12|1.1.13|1.1.14

1.Reklam siirecinin genel
isleyisini ve reklam tirlerini tim
yonleri ile 6grenebilir. /
Students can learn the general
operation of the advertising
process and all aspects of
advertising types.

2.Reklam mesajinda kullanilan
kodlarin ¢6ziimlenmesi ve
reklam mesajinda
kullanilabilecek yaratici
kodlarin olusturulmasi
konularinda fikir sahibi olabilir. /
They can have an idea about
the analysis of the codes used
in the advertising message and
the creation of creative codes
that can be used in the
advertising message.

3.Yaratici mesaj ¢ozlimlemesi
ve olusturulmasinin temelinde
yatan mantigi grenebilir. / Can
learn the logic underlying
creative message analysis and
creation.

4 Kavramsal bir gorselin
olusturulma surecini
o6grenmek. / To learn the
process of creating a
conceptual image.

5.Gostergelerin zaman
icerisinde anlam ve igerik
baglaminda gosterdikleri
degisiklikleri tespit eder. / They
detect the changes that the
indicators show in terms of
meaning and content over time.

Katki Dlzeyi / Contribution Level : 1-Cok Diisuk / Very low, 2-Diistik / Low, 3-Orta / Moderate, 4-Yuksek / High, 5-Cok Yiiksek / Very high
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